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Check out our business collection! 

The ACC Library  
and small business 

Information and knowledge are the keys to business 
success—the ACC Library helps provide the tools 

Small business is big. Small businesses 
are a huge part of our national econ-
omy, responsible for countless jobs in 
our communities, a major part of the 
nation’s gross domestic product.  
 

In recent years entrepreneurship has 
grown in importance as a field of aca-
demic study. Colleges across the coun-
try are responding to the increased at-
tention to small business and their 
needs. The ACC Library is committed to 
supporting the business curriculum at 

ACC, as well as helping entrepreneurs 
start and grow their business. 
 

Whether you are a student or entrepre-
neur, whether you are starting or operat-
ing a business, the ACC Library has re-
sources for you. By resources, we mean 
print and electronic books, article data-
bases, DVDs, audiobooks, instructional 
sessions, reference service, and interli-
brary loan. 
 

This issue of our newsletter highlights the 
ACC Library’s business resources for     
students and entrepreneurs. 

focus 
on 

by Lisa Grabowski,  

Public Services Librarian 

 

Over the past year, the business collection at 

Arapahoe Community College Library has seen 

a steady increase in the number of materials we 

own. This includes newly published works in 

our reference, circulating book, electronic 

book, and audio book collections. Malcolm 

Brantz, Director of the Learning Resource Cen-

ter, states, “ACC has one of the better business 

collections of any Colorado community col-

lege.” 

 

Why the interest in having the best business col-

lection? One reason could be that the Library’s 

director has an M.B.A. and the librarian respon-

sible for collection development of the business 

area has a B.A. in Business Management. Hav-

ing one librarian with a degree in library science 

and business is unusual. Having two means you 

have both classic and cutting edge business ma-

terial covering a wide range of pertinent topics. 

 

 

(Continued on page 3) 

by Ed Sadowski, 

Reference/Instruction Librarian 

 

It’s been found that many entrepreneurs fail 

in business because of a lack of knowledge. 

Lack of business knowledge includes the ba-

sics of starting and running a business. Lack 

of knowledge also means not being aware of 

the many free and low-cost resources avail-

able to entrepreneurs to help them succeed. 

These resources include libraries, education, 

counseling, and organizations geared to give 

small businesses a helping hand. 

 

An important first step for acquiring and ex-

panding one’s knowledge is to use the free li-

brary resources available to everyone. The 

amount of knowledge required for business can 

be staggering, and the resources available can be 

both elusive and overwhelming. To help deal 

with the information dilemmas and overloads, 

we’ve broken down the knowledge required into 

basic components. Here’s an overview of the 

(Continued on page 2) 

The Library steps it up 
    as a small business resource 
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Hours of Operation—Fall Semester 

Library, Media Center and 
Open Computer Lab 

 

Library  
Mon.–Thu.: 7:30 a.m.–9:00 p.m…Fri: 7:30 a.m.–5:00 
p.m. Sat.: 9:00 a.m.–2:00 p.m...Sun.: 1:00–5:00 p.m.  
 

Media Center 
Mon.–Thu.: 8:00 a.m.–9:00 p.m…Fri.: 8:00 a.m.–5:00 
p.m. Sat.: 9:00 a.m.–2:00 p.m. 
 

Open Computer Lab 
Mon–Thu: 8:00 a.m.–9:00 p.m…Fri: 8:00 a.m.–5:00 
p.m. Sat.: 9:00 a.m.–2:00 p.m...Sun.: 1:00–5:00 p.m.  
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areas of business knowledge that are important to the entre-

preneur, with samplings of specific resources in our Library 

collection. 

 

If you are just starting out as an entrepreneur, and don’t 

know where to start, there are two books that we suggest, 

covering the major points of entrepreneurship (also covered 

in greater detail under the categories below): 

 

Basic start-up guides 

How to incorporate and start a business in Colorado / J.W. 

Dicks. KFC2013.Z9 D53 1998 

Start your own business: the only start-up book you’ll ever 

need / by Rieva Lesonsky HD62.5 .E559 2004  

 

 

STARTING A BUSINESS———————————– 
 

Business start-up planning: the basic steps of starting a 

business, including business plans, step-by-step, as well as 

sample plans for specific businesses. 

Some resources: 

The complete book of business plans: simple steps to writing 

powerful business plans / Joseph A. Covello and Brian J. 

Hazelgren. HD62.5.C68 2006 

How to write a business plan / by Mike McKeever. 

HD30.28.M3839 2007 

 

Business structure/product, service type: understanding the 

options whether to be a single proprietorship, corporation, 

LLC, franchise, multilevel, nonprofit; types of businesses by 

product or service. 

Some resources: 

(Continued from page 1)  Library business tools See basic start-up guides above. 

Also: 

The best home businesses for the 90s: the inside information 

you need to know to select a home-based business that's right 

for you / Paul and Sarah Edwards.  

 

Funding: grants, loans, venture capital, angel investors as 

sources for start-up capital. 

Some resources: 

Government giveaways for entrepreneurs IV / Matthew Le-

sko. HC110.P63 L373 2000 

Business capital for women: an essential handbook for entre-

preneurs / Emily Card & Adam Miller. HG4027.7.C365 1996 

 

Legalities: name registration, taxes, licenses, permits, insur-

ance, copyrights, trademarks, patents, disability issues, hiring/

firing, commercial leases. 

Some resources: 

Legal guide for starting & running a small business / Fred S. 

Steingold ; edited by Ilona Bray. KF1659.Z9 S76 2003 

 

 

OPERATING A BUSINESS———————————— 
 

Accounting: theory and practice for for-profit and nonprofit 

enterprises. 

Some resources: 

Accounting and finance for your small business / E. James 

Burton, Steven M. Bragg. HD31 .B852 2001 

 

Competitive intelligence, company/industry research: under-

standing and analyzing the competitors to maximize your 

business. 

(Continued on page 4) 
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 Library instruction sessions 
focus on small business  
 

So many resources that help the entrepreneur, but so little 

knowledge about where to find them. That’s where the instruc-

tional sessions at the Library come in. Information is crucial to 

business success, and the library research classes will show you 

how tap into the huge world of business resources. 
 

The Library offers sessions on three business topics, held in the 

Library computer lab on weekdays at noon: Starting a Small 

Business; Competitive Intelligence; and Market Research. In-

structors are librarians Ann Priestman and Ed Sadowski. Our 

next noon session, Starting a Business, will be held on Thurs-

day, December 6.  

 

Check out a laptop computer  
at the Library 
 

Laptops are available for student use within the       

Library! Includes wireless Internet access, Micro-

soft Office 2003, and a DVD-ROM/CD-RW drive. 
 

We require a picture ID (preferably an ACC ID) 

for checkout. The best part about these laptops is 

that checkout is FREE. 

Another reason the ACC Library has the latest marketing, 

advertising, and management materials is because of the ACC 

business faculty and their diligence in requesting that we pur-

chase material relevant to their curriculum. 
 

Thanks to faculty requests and our own interest in business 

topics, in the last year we have added over 30 audio/visual 

materials, 80 hardcover books, 12 audio books, and hundreds 

of electronic books in the area of business. 
 

Some of our more popular titles include The Age of Turbu-

lence: Adventures in a New World by Alan Greenspan, in both 

hardcover and audio book formats; The No Asshole Rule: 

Building a Civilized Workplace and Surviving One That Isn’t 

by Robert Sutton; Five Minds for the Future by Howard Gard-

ner; The Adweek Copywriting Handbook: the Ultimate Guide 

to Writing Powerful Advertising and Marketing Copy from 

One of America’s Top Copywriters by Joseph Sugarman; and 

You, Inc.: The Art of Selling Yourself by Harry Beckwith and 

Christine Clifford Beckwith. 
 

In our DVD collection, we have 20 editions of The Stanford 

Executive Briefings Video Series. This series features leading 

corporate managers, consultants, and academics presenting 

their visions of the future marketplaces and strategies that will 

grow and create successful businesses. You will get practical 

suggestions and thought-provoking ideas from these DVDs 

that will help you jump-start your own strategies. 

(Continued from page 1)  Check out our business collection 
 

>>Successful business research: straight to the numbers you 

need-- fast! / the Planning Shop with Rhonda Abrams. 

HD30.4.A25 2006 

>>The daily Drucker: 366 days of insight and motivation for 

getting the right things done / Peter F. Drucker ; with Joseph 

A. Maciariello. HD31.D7754 2004 

>>Payback: reaping the rewards of innovation / James P. 

Andrew, Harold L. Sirkin, with John Butman. HD45 .A628 

2006 

>>Managing business change for dummies / Beth L. Evard, 

Craig A. Gipple. HD58.8.E947 2001 

>>Organization development: principles, processes, per-

formance / Gary N. McLean. HD58.8.M349 2006 

>>The marketer's guide to public relations in the 21st cen-

tury / Thomas L. Harris, Patricia T. Whalen; foreword by 

Philip Kotler. HD59 .H276 2006 

>>The portable MBA in entrepreneurship / William D. By-

grave and Andrew Zacharakis, editors. HD62.5.B94 2004  

>>Why nonprofits fail: overcoming founder's syndrome, 

fundphobia, and other obstacles to success / Stephen R. 

Block. HD62.6.B586 2004 

>>The complete idiot's guide to project management / by 

G. Michael Campbell and Sunny Baker. HD69.P75 B35 

2007 

>>Kellogg on marketing / The Kellogg Marketing Faculty, 

Northwestern University; Dawn Iacobucci, editor. 

HF5415 .K437 2001 

>>Marketing research essentials / Carl McDaniel, Roger 

Gates. HF5415.2.M3825 2008 

>>Ultimate book of franchises: from the franchise experts 

at Entrepreneur magazine / Rieva Lesonsky and Maria 

Anton-Conley. HF5429.23.L47 2007 

>>Endless referrals: network your everyday contacts into 

sales / Bob Burg. HF5438.25.B86 2006  

>>The unofficial guide to making money on eBay / Lynn 

Dralle. HF5478 .D733 2005 

>>Managing people--: what's personality got to do with 

it? / Carol Ritberger. HF5549 .R537 2007 

Accounting handbook / Joel G. Siegel, Jae K. Shim. 

HF5635 .S586 2006 

>>Profit from your idea: how to make smart licensing 

decisions / by Richard Stim. KF3145.Z9 S75 2006 

New business books in the Library 
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Some resources: 

Heads up: how to anticipate business surprises and seize 

opportunities first / Kenneth G. McGee. HD30.27 .M37 

2004 

Competitive intelligence: how to gather, analyze, and use 

information to move your business to the top / Larry Ka-

haner. HD38.7.K339 1997 

Successful business research: straight to the numbers you 

need-- fast! / the Planning Shop with Rhonda Abrams. 

HD30.4.A25 2006 

Business research methods / William G. Zikmund.  

HD30.4 .Z54 2003  

 

E-commerce: using the Internet as a marketing tool. 

Some resources: 

Marketing the e-business / Lisa Harris and Charles Dennis. 

HF5415.1265 .H376 2002 

Multiple streams of Internet income / Robert G. Allen. 

HF5548.32 .A45 2001 

 

Import/export: the sales and marketing ins and outs of 

crossing international barriers. 

Some resources: 

Exporting and importing [electronic resource]: negotiat-

ing global markets / Amy Zuckerman and David Bieder-

man. Available online at NetLibrary. 

 

Intellectual property: protecting your idea (patents, trade-

marks, copyrights, trade secrets). 

Some resources: 

How to license your million dollar idea: everything you 

need to know to turn a simple idea into a million dollar 

payday / Harvey Reese. KF3114.6 .R44 2002  

Intellectual property: the law of trademarks, copyrights, 

patents, and trade secrets / Deborah E. Bouchoux. REF 

KF1570.B68 2000   

Patent it yourself / David Pressman. KF3114.6 .P74 2004  

 

Market research: identifying customers by demographics, 

geographic locations; analyzing consumer needs and be-

havior. 

Some resources: 

Marketing research essentials / Carl McDaniel, Roger 

Gates. HF5415.2.M3825 2008  

Successful business research: straight to the numbers you 

need-- fast! / the Planning Shop with Rhonda Abrams. 

HD30.4.A25 2006 

Business research methods / William G. Zikmund.  

HD30.4 .Z54 2003  

 

Marketing/advertising/public relations: the theory and 

practice, as well as examples and ideas for promoting your 

enterprise. 

Some resources: 

Do-it-yourself publicity [electronic resource] / David F. 

(Continued from page 2) Library business tools 
 

Ramacitti. Available online at NetLibrary 

301 do-it-yourself marketing ideas: from America's most inno-

vative small companies / introduction by Jay Conrad Levin-

son; edited by Sam Decker. HF5415.T54 1997  
 

Networking: building relationships with others to benefit your 

business. 

Some resources: 

Make your contacts count: networking know-how for business 

and career success / Anne Baber, Lynne Waymon. 

HF5381 .B143 2007  

Building effective and efficient personal networks 

[videorecording]. VIDEO COLLECTION HD69 .S8 2005 
 

News sources: staying up to date with the latest trends, eco-

nomic, market, legal developments. 

Some resources: 

The Denver Post, Rocky Mountain News, Wall Street Journal, 

Denver Business Journal, in print and online. 

 

Personnel management: managing employees. 

Some resources: 

Managing people--: what's personality got to do with it? / 

Carol Ritberger. HF5549 .R537 2007 

30 reasons employees hate their managers : what your people 

may be thinking and what you can do about it / Bruce L. 

Katcher with Adam Snyder. HF5549.12.K38 2007 

 
Strategic planning: determining where your business is going 

in the next year or so, how it’s getting there, and knowing if it 

gets there or not. 

Some resources: 

Strategic planning for dummies / Erica Olson. HD30.28.O46 

2007  

Change management and strategic planning 

[videorecording] / Roberta Katz; production services provided 

by Stanford Video; director, Danny Zemanek. VIDEO COL-

LECTION HD58.8.C45456 2006  

The new strategic thinking: pure & simple / Michel Robert. 

HD30.28.R626 2006  

 

Technology and business: computers and equipment to maxi-

mize the business. 

Some resources: 

Outfitting your home business for much less [electronic re-

source] / Walter Zooi with Paul and Sarah Edwards. Available 

online at NetLibrary. 

Gaebler Ventures www.gaebler.com/Small-Business-

Technology.htm 

 

Women, gays, minorities and young adults in business 
Some resources: 

The entrepreneurial woman / Sandra Winston. 

HF5500.3.U54W54 

Gaebler Ventures       

www.gaebler.com/Gaebler_Entrepreneurs.htm 


